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OVERVIEW OF DESIGN 
ELEMENTS

Opposite is an overview of 
all design assets — the 
fundamental building 
blocks of the National 
Youth Choir of Scotland 
(NYCOS) brand identity.
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Title
Stand fi rst. Cras dapibus nisi purus, 
eu egestas purus pulvinar non.

Body copy. Cras dapibus nisi purus, eu egestas purus pulvinar non. 
Etiam eros neque, laoreet sed diam ut, tincidunt sagittis nunc.
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MASTER LOGO

This is the master NYCOS logo 
and should primarily be used 
throughout all materials.

It is strong, clean and 
easily recognisable logo, 
with a prestigious tone and 
contemporary treatment which 
the members can be proud of. 

Reverse VersionMaster Logo

Logom
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SECONDARY LOGO

This secondary linear 
version of the logo should 
be used when a horizontal 
format better suits the 
available space.

Reverse Version

Secondary Logo

Logom
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LOGO RESTRAINTS

SAFE AREA
Leave a safe area equivalent 
to the width of one chevron 
in the logo mark around 
the NYCOS master logo. 

For secondary logo the 
safe area is dictated by the 
width of the letter Y on the 
horizontal axis and the height 
is dictated by one chevron.

SIZING
The minimum print width for 
the master logo is 20mm 
and for the secondary 
logo is 30mm wide. 

DO’S & DO NOTS
Do not distort* the logo by 
stretching, compressing 
or skewing it.

* When resizing the logo in Word or 
PowerPoint, do not drag the corner 
of the picture box as this can distort 
the logo. Hold down Ctr and then 
drag the box from the corner.

20mm 30mm

Logom
ark
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MARKS & DIVIDERS

SOLO SINGER
The Solo Singer Icon should 
never be used in place of a logo 
but as a supporting element 
such as a website favicon.

ZIG-ZAG LINE
The Zig-Zag line can be used 
as stylistic element to frame 
photographs (see fi gure 1) or 
as a divider for large sections 
of content (see fi gure 2).

CHEVRONS
The chevron elements shown 
can be used in place of symbols 
such as bullet points (fi gure 3) or 
as a device to draw attention or 
a specifi c piece of copy e.g. an 
event or call to action (fi gure 4). 

Zig-Zag line

Solo Singer icon

Single chevron

Event listing on website (fi g 4)Bullet points example (fi g 3)

Header divider on website (fi g 2)

Photograph clipping mask (fi g 1)

Thick chevron Double chevron

   Bullet point

   Another bullet point

   Third bullet point

Supporting Assets
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FONTS

T-Star is the primary 
font family for NYCOS 
branded materials. 

Proxima Nova Family is a 
web font alternative and 
should only be used for 
online purposes when 
T-Star is not available. 

T-Star
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
(.,:;?!£$&@”) 0123456789

Heavy

Regular

Proxima Nova

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
(.,:;?!£$&@”) 0123456789

Semi Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ 

abcdefghijklmnopqrstuvwxyz

(.,:;?!£$&@”) 0123456789

Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
(.,:;?!£$&@”) 0123456789

Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
(.,:;?!£$&@”) 0123456789

Light

Light Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
(.,:;?!£$&@”) 0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
(.,:;?!£$&@”) 0123456789

Type
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TYPOGRAPHY 

LEADING
Leading throughout should 
be set to a 12pt baseline 
grid. For example body copy 
at 9pt will have 12pt leading. 
Ascenders and descenders 
should never touch. 

SIZING
The minimum size is 6pt but 
this should only be used for 
small print such as the NYCOS 
charity or company number. 
There is no upper size limit.

SETTING BODY COPY
Body copy should always 
be ranged left. Please 
don’t manipulate or 
distort the typefaces. 
Stretching, condensing, 
outlining and drop shadows 
should never be used.

T-Star Heavy

T-Star Heavy
25em kerning

T-Star Heavy
25em kerning

T-Star Heavy
25em kerning

Title
T-Star Light

T-Star Light

Date
T-Star Light Italic

T-Star Regular

T-Star Heavy

Stand first. Cras dapibus nisi purus, eu egestas 
purus pulvinar non. Etiam eros neque.

Body copy. Cras dapibus nisi purus, eu egestas purus pulvinar non. 
Etiam eros neque, laoreet sed diam ut, tincidunt sagittis nunc.

Small print. Cras dapibus nisi purus, eu egestas purus pulvinar non. Etiam 
eros neque, laoreet sed diam ut, tincidunt sagittis nunc.

SUB TITLE

SECTION T ITLE

BY LINE

Pull out information. Cras dapibus nisi purus, eu 
egestas purus pulvinar non. Etiam eros neque, 
laoreet sed diam ut, tincidunt sagittis nunc. 

Type
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COLOURS

PRIMARY
The primary brand colour is NYCOS 
Blue and should be used for all 
global elements and materials. 

SECONDARY
Secondary colours to support 
the NYCOS Blue colour are White, 
NYCOS Black and NYCOS Grey. 
NYCOS Black should be used for 
all text with the exception of 
sub titles, small print and text 
on coloured backgrounds.

BRANCH SPECIFIC 
A wider colour palette has been 
developed for each branch of the 
organisation. These branches 
are as follows; The National 
Choir (Purple), Boys Choir (Navy), 
Girls Choir (Red), Regional Choirs 
(Green) and Mini Music Makers 
(Pink). These colours should 
be used in place of NYCOS Blue 
for any elements or materials 
specific to these branches only.

NYCOS Blue
CMYK 80 / 4 / 22 / 0 Pantone 631c
RGB 32 / 168 / 196 HEX #20A8C4

NYCOS Grey
CMYK 50 / 40 / 40 / 25 Pantone 424c
RGB 121 / 121 / 120 HEX #797978

NYCOS Light Grey
CMYK 10 / 5 / 7 / 0 Pantone 663c
RGB 234 / 237 / 237 HEX #eaeded

Mini Music Makers

CMYK 20 / 95 / 20 / 0 Pantone 227c
RGB 200 / 38 / 116 HEX #C82674

Regional Choirs

CMYK 28 / 10 / 97 / 0 Pantone 583c
RGB 215 / 210 / 60 HEX #D7D23C

Girls Choir

CMYK 0 / 93 / 75 / 0 Pantone 032c
RGB 229 / 52 / 71 HEX #E53447

Boys Choir

CMYK 60 / 13 / 0 / 57 Pantone 7699c
RGB 56 / 102 / 128 HEX #386680

National Choir

CMYK 74 / 77 / 0 / 0 Pantone 7678c
RGB 93 / 86 / 161 HEX #5D56A1

NYCOS Black
CMYK 75 / 66 / 60 / 81 Pantone 6c
RGB 29 / 29 / 29 HEX #1D1D1D

Colours
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COLOUR COMBINATIONS

For materials aimed towards 
current or potential participants 
and their families, these should 
retain a balance between NYCOS 
Blue (or the relevant branch 
colour), NYCOS Black and White.

EVENT MATERIALS
For materials aimed towards 
paying audience attendees, a more 
sophisticated and ‘serious’ tone 
should be implemented by favouring 
NYCOS Black as a background colour.

INTRO
THE BASICS

1
FUN TIMES
The national girls choir perform Maece-
nas sed lorem vel justo viverra dictum 
nec et urna. Mauris placerat scelerisque 
lacus, ac tincidunt dolor. Sed mattis 
varius sapien, eu rutrum ligula volutpat 
et. Suspendisse id mauris nulla. Fusce 
et leo congue, lacinia mauris eget, 
dictum sem. Maecenas sed lorem vel 
justo viverra dictum nec et urna. Mauris 
placerat scelerisque lacus, ac tincidunt 
dolor. Sed mattis varius sapien, eu 
rutrum ligula volutpat et. Suspendisse. FRIENDSHIPS FOREVER

NGC
PERFORMANCE

ST BASEL’S CATHEDRAL
The national girls choir perform 
Maecenas sed lorem vel justo 
viverra dictum nec et urna. 
Mauris placerat scelerisque 
lacus, ac tincidunt dolor. Sed 
mattis varius sapien, eu rutrum 
ligula volutpat et. Suspendisse id 

mauris nulla. Fusce et leo congue, 
lacinia mauris eget, dictum sem. 
Maecenas sed lorem vel justo 
viverra dictum nec et urna. Mau-
ris placerat scelerisque lacus, 
ac tincidunt dolor. Sed mattis 
varius sapien, eu rutru.

With Musical Director 
Christopher Bell 
(pictured above)1

SAINTE CHAPELLE

The national girls choir perform 
Maecenas sed lorem vel justo viverra 
dictum nec et urna. Mauris placerat 
scelerisque lacus, ac tincidunt dolor. 
Sed mattis varius sapien, eu rutrum 
ligula volutpat et. Suspendisse id 
mauris nulla. Fusce et leo congue, 
lacinia mauris eget, dictum sem. 
Maecenas sed lorem vel justo viverra 
dictum nec et urna. Mauris placerat 
scelerisque lacus, ac tincidunt dolor. 
Sed mattis varius sapien, eu rutrum 
ligula volutpat et. Suspendisse.

INTRO
THE BASICS

Colours
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PHOTOGRAPHY 

For global materials and those 
aimed towards current or potential 
participants and their families, a 
balance between candid and fun 
interactions as well as singing 
photographs should be used. 
Light, bright and optimistic in 
feel, images should convey 
inclusivity and professionalism.

EVENT MATERIALS
For materials aimed at paying 
audience attendees or peer 
organisations, staged images, 
singing shots and emphasis 
on size and context of the 
event(s) should be used. 

IMAGE USE
Fully informed and signed consent 
should always be documented 
before public use of photographs.  

Friendlier and more relaxed tone Professional and prestigious tone

Photography
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BRAND APPLICATION EXAMPLES

NYCOS branded materials 
should take advantage of 
the design assets outlined 
in this document to retain a 
clean and contemporary style 
throughout all communications. 

Application
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Any questions, contact:
info@nycos.co.uk

©National Youth Choir of Scotland 

Brand identity created by BOLD, Glasgow (bold-studio.co.uk)


